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Annual Awards Dinner Brings Fun and Excitement to Oregon MieWinter

2010 Board of Directors
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Steve PeotterPresident

good party, and

4 i TP
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Firefly Coffeehouse hope you enjoyed the fun event feat + Village of Oretjon Staﬁﬁ ike Gracz,
Jerod BennettDirector such as dancing, raffle, silent auc Re ee Moeft, Mark Below, Georgla Johrison,

Keller Williams Real n in ming. Thanks al 85 M
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Welcome New Member 9 |l tds hard to believe, an/g-\is
Special Coverage: 4K Progra® and with it comes Summer Fest planning for 2010 T, i

' annual Oregon festival welcomes summer with ton h
Featured Members 1611 familyoriented fun and communityide celebration. s“ EGON WI

Oregon, WI Summer Fest1213 The Oregon Area Chamber of Commerce organlzes
fantastic event. I r 6s
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News & E 1425 the year. Financials aside, though, it is always a
ews & Events time, with tons of people, and as such, it provides m
Calendar of Events 23 opportunities for local businesses to participate

promote themselves. You can read more about th®&e
opportunities on pages-13. FESTIVAL FUN FOR ALL AGES
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Message from the President

Dear Chamber Members: e Connect. We provide connections through networking

) opportunities among member businesses and-céacio
I hope 2010 is off to a great start for grganizations and share general business and organizational
you, your business, and your family! - jnformation among each other.

Advocate. We advocat e for me mi
seems like a good time to look back a evelopment _an_d business in_terests_re_sulting ina strong I_ocal
the core values we as a ChambegCconomy. This includes but is not limited to speakln_g with
pledge to our membershipThese municipal governments or 3|_m|Iar government bodies on
core values guide everyt.hing thebehalf of businesses, aligning with regional economic
Chamber doesd from monthly development entities and collaborating with neighboring

membership meetings, to SummermumC'pa““eS'
Fest, to our recent Annual Dinner.

As we move forward in the year, ité

As you review the above summary, please share with me and
Oregon Area Chamber of Commerce core values are: the rest of the board any thoughts you have on our core
9 ' values. You may write me an email at

e Promote. We promote the commypadidr@oakbdnkdbfine BbfMleE valied your membership
businesses and organizations and the activities of the Oreg@ag appreciate your involvement in the chamber!

Area Chamber of Commerce among members, throughout

Oregon and to broader markets outside of the Oregon areagjncerely,

e [nform. We inform members on topics or issues tha K /ﬁzj

help members become better business owners or leader

its organizations and provide an avenue to exchan§teve Peotter

information. We let the public know about various activitiedresident, Oregon Area Chamber of Commerce

members organize and provide information on membéfice President Business Banking, Oak Bank
businesses, helping consumers make buying decisions.

From the Executive Directorodos Des

Knowing Your Customers « Likelihood of attending the event. 100% says they are
oVery Likelydéd to attend the

I once attended a Marketing
Conference on the importance of We have already indicated in oubuiefing notes areas for

collecting customer feedback byimprovement and entertainment suggestions. These notes
conducting a survey. In business, it iielp the next committee to plan an enjoyable and satisfying
important to continuously strive to event.

serve clients better. What better way

to get feedback than from asking yourSo, the next time there is an opportunity to comment or
| customers directly. If holding a provide feedback about a service or product that you have

\‘ \‘ ‘}' survey is not feasible, at least providaised, go ahead and take 5 minutes to fill it out. This helps
—‘k

a feedback box to gather your your provider serve you better. Or, ask your customers for
customer sd c obammd nthey feedpacka t Web a great way to Kk
form to submit comments through your website. Since thathat you are offering meets

seminar, | dve been a stickler for hol di ng surveys t
feedback. For help in setting up an electronic survey or designing a

survey instrument, contact the Oregon Area Chamber of
We just concluded the Annual Awards Dinner. It was a gréa@mmerce. We have marketing experts on staff to help you.
meeting! But until we gathered responses from attenddes 6 s one of the ways your <ch
directly, the Annual Dinner Committee was not sure whether
things we thought went well were really good in the eyes & e you in the next chamber event!
experience of the guests who came.

We are pleased to share a portion of the results: TMMau W%"a‘ 3 z‘rg

« Level of Satisfaction. 91% scored the event 9.5 out of 10
and 9% scored 8 out of 10 in satisfaction. Marechiel Santdsaing

» Satisfaction on specific aspects of the eveniThe venue  gyacutive Director, Oregon Area Chamber of Commerce
was rated 5 over 5 in satisfaction, while the day and time
(Friday, 5:301:30 PM) were rated the least.
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Wherebs Jessica Doyl e? Il n Oregon, of Cou

The weekly educational Each week that an
programquiz game called individual student submits a
OWher e i n Wi cored arsvwento the gjuiz,
Jessica Doyl etbey igst eateredi in ghe
Oregon. The state grand prize drawings. One
Department of Tourism elementary school and one
partners wi t hmiddisehoobd wisniernabe:
first lady Jessica Doyle to drawn weekly from correct
publish clues on the responses. Students ar
website: http://  asked to limit their entries
jessicadoyle.wisconsin.gov/ to one per week.
wheresjessica.

What does this mean for
Children who answer the you, Oregon Chamber
quiz question correctly will members?
be entered in a random We are being asked to
drawing for that week's provide items for the two
prize. If students don't prize packets. Can you
automatically know the donate attraction passes
answer, they are restaurant gift certificates,
encouraged to research thepromotional offers or
topic by browsing through merchandise? Presume
www.travelwisconsin.com, families of four. Please let
asking their parents, us know by Friday, March 5
teachers or friends, or using if you can participate!
other suggested links or
resources.

Example of recent
OWhereds Jess:c
and mystery city:

Clue 1) Thi
mystery city is known as
0The City of
because of visits by several
Presidents along the
picturesque Main Street.

Clue 2) This community,
on State Highway 80, is
located in Grant County
and Lafayette County.

Clue 3) Early residents of
this weekds ¢
name the city
but since this name was
taken, they decided on a
name that rhymes with
their first choice!

Answer: Cuba City Trﬁ’élc ONSIN

Mark Your Calendars! #*Schedule subject to change.

March Membership Meeting

Thursday, March 18 Tl V>
7:309:00 AM  *Note special time** O Village of STATE *\/‘
regon BANVK

Presenters: Village President Steve Staton & Village Administrator Mike Gracz

State Bank of Cross Pladsegon
744 North Main Street
Topic: The State of the Village of Oregon

Breakfast sponsored by State Bank of Cross Plains

April Membership Meeting

Thursday, April 15 -

11:30 AM1:00 PM

Holy Mot her of Consol at]i 0s At
651 North Main Street, Oregon

Topic: Intro to Microsoft Windows 7 4

Spring After5 Mixer
Wednesday, April 28 STATE

Time & Venue: To be confirmed Zediods Z i US Ceuu_la.l

Sponsored by:

State Bank of Cross Plabsegon, US Cellular/Hanson Electronj

Hosted & sponsored by:
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Chamber Notes

4 F CO-FOUNDER
SEO AND MARKETING GENIUS

Member Matters: February Membership Meeting Recap
Member Matterss an informational/networkirgeminar that will be part of most ¢
membership meeting agendas. At each membership meeting, we will featurg
information and answering questions relevant to our membership. If you wo
or if you have speaker suggestions, please contact the Chamber staff.

N | CO-FOUNDER &
DESIGN GURU

Marketing Yourself Offline & Online

Presenters: Jay & Ryan Baron, Phantasy Factory Web Design
I n todayds age, businesses need t o khegmmg==g
Phantasy Factory Web Design, formerly Mad Town Desig
lot on marketing if you are smart about it. For more information, you can contact Phantasy Factory Web(B3g£&iga at
-4611 or at info@phantasyfactory.com.

Advertising Offline Advertising Online SEO

« Promote your business on paper. « Share your knowledgeBlogging + What is Search Engine
Business cards, evenin fullcoler/’2 -Sear ch f or bl o g s Optinidatiom?g 6 S&O dsathee a
sided, are very Commpehséi vaeb Do a Sprogessio)impeovind) thé velane er
underestimate the power of acomment. quality of traffic to a web site from
business camispeople toss ads, « Participate in Forums Search for search engines such as Google. If
but tend to file away business cards. f or ums ( 0f or umdé O potertial cust@mierg dod )search for

Be sure to i ncl «BostChlgssiieds 0 elseev aQroamrgariizations like yours, they often

speechd on them. | ODdse HKRER tios ptos t domot scnobh past tha firdt pagedos .

stick your business cards in related Write Articles. results. So, if your company does

books at book stores. « Ezinearticles.com and not appear in the first page, you
« Competition vs. Population. articlebase.com are two top ones. lose out.

Thereds not so muAnswerc guaspions iotheérso haves fTry the Google keyword tool for

you just do your job well. through Yahoo questions. key word ideas.

« Referrals. Solicit referrals from « Post your address to Google s Use your web address itself to
customers beginning before the deal Maps. You do not even need a increase your SEO.Try to get

even closes! While you are working website to participate. okey wordsdé in yo
closely with the client is the bests Post your business at Yahoo Try to get 34 different URLS.
time to ask for referrals; Once the locals. This is free. « Content is king. Unigue content
deal is done, clients tend to move is importariGoogle knows if you
on. The more links to and from your websitédate copied content from elsewhere

« Promote your web site URL higher your SEO will be. on the web. Use Copyscape.com
everywhere to double check
-On your business ddompeople « Use Key Wordsin your content,
pass by and will be inclined to with 23% key word density

write down your URL, which they
can visit on their own time, often
rather than stopping in during
open hours of operation.
-Car magnetanother cheap way to
market your business.

« Use your phone. This is very
inexpensive.

« Bottom line: Keep it simple.
Keep your name in front of your
audience.

(enough, but not too much).

Title Tag (appears in the blue bar
across the top of your browser
window). Use key wordSuch as
Web Design Company/Madison
Web Design. Use different ones on
different pages of your site

Header Tags. Firefox has lots of
free tools to evaluate all your tags.
Blogging helps up your SEO.
Google Analytics is a great web
marketing tod Web marketing is
100% trackable.
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2010 Chamber Membersh

Thank you for Renewals!

Thank you to all members who have¢*®
renewed their membership for 201C *
It is because of you that we are abl*
to continue the work we do in the
business community as well as mal,
such a difference for all membei.

organizations.
p 2010

OREGON AREA CHAMBER OF COMMERCE

2010 MEMBER

Watch for two things in your
membership confirmation packet:

« Window Decal. Display this in
your windovii It has been
shown that consumers view
organizations who are member:.
of their local Chamber more
favorably than

2010 Plaque StickerThese are
tiny, so be careful opening your

envelope! .
Thank Youn )
2010 Presiden
Advantage Builders .
Member ship to te Bresi

Club means the member pay

double their annual dues. =

ip

Renewed Members as of March 1, 2010

* Best Paws, LLC

* Best Way Cleaners

» Bill's Food Center

* Boy Scouts Troop 50

s Breitbach Chiropractic

s Celebrations Entertainment

A Beautiful Window
A True Likeness/ Studio Barn
A&G Accounting

Academy of Sound, LLC
(Crystal Member)

Advanced Care Dental

Advantage Builders
(President's Club)

After School Clubs
All-Color Powder Coating, Inc’
Alliant Energy *
American Cancer Society
American Family Insurance
American Transmission
Company (Crystal Member)
Anchor Bank

Anytime Fitness

Autumn Woods Chiropractic
A-Z Farm Tour LLC

Bergey Jewelry

(New Member)
Comfort Inn of Stoughton

Community of Life Lutheran
Church

Cousin Subs
Creative Marketing Specialist$
Cub Scout Pack 350 *

s Cutting Edge Hair, Etc.

D-Chai, LLC

Dean Health Plan
(Pearl Member)

%N@Zi ncialgr%)lqtiorla b .

rystal Memb
Edward Jones

Faitg Evtar'g;glical Lutheran
Churc

Financial Services Center

s Krenz Engineering
s Kwik Trip Store

Gary Wille's Auto & Tire .
Center

Gerlach Wholesale Flooring
(Crystal Member)

Gorman & Company
(Crystal Member)
Gunderson Funeral &
Cremation Center

H&R Block

Hagstrom Insurance
Hanson Electronics/US
Cellular (Emerald Member)

* Hillcrest Bible Church
* Historic Preservation

CommissionrJoan Gefke

» James & Enyart Optometrists |

Kopke's Fruit of the Bloom

L]
Lemery Foundation for Arts &
Expression

Little Folks Growing Center
M&l Bank (Ruby Member)
Madison Brush Works, Inc.
Maria's Pizza, Inc.

s Mary's School of Dance

* Midwest Books, Inc.

* MSA Professional Services
+« Mueller, Chad DDS

* Napa Auto Parts

L]
L]
L]
Oak Bank (Jade Member)
Oakhill Correctional Institutiors

Oregon Area Fire/EMS
District

* Oregon Area Historical Society

Oregon Band Boosters

Oregon Community Bank &
Trust

Oregon Daycare

Oregon Family Dentistry
(Pearl Member)

s Oregon Floral & Stained Glas;

Oregon Hometown Pharmacy,

Oregon Observer

Oregon Preschool, Inc.
Oregon Rotary

Oregon School District
Oregon Soccer Association
Oregon Veterinary Clinic

s Oregon/Brooklyn VFW Post

10272
Peaceful Heart Gifts & Books

* Phil Peterson
s Pivotal Point Acupuncture &

Wellness Center
Postal Connections

* Re/Max Preferred Realty

The Pam & Dan Team
Rudolf Enterprises, LLC

* SBA Management Services

Scott McWilliams
SG Insurance Agency, LLC
Sienna Crest Assisted Living

s SprintPrint, Inc.
* State Bank of Cross Plains

Oregon (Sapphire & Diamond
Member)

Stoughton Hospital Rehab &
Sports Medicine Urgent Care
Clinic

Tec Market Works

The Legend at Bergamont
The Wood Cycle

Three Gaits, Inc.

Thysee Printing Service, Inc.
TMJ Financial Services
Town of Oregon

Trachte, Inc.

Tri-County Appliance

UW Health Oregon

Village of Oregon
Walgreen's

Welcome Neighbor

William R. Torhorst &
Associates

Winterland Nursery

President6s C
receive preferred seating at
events and special recognition
on the chamber website and in all chamber
newsletter publications.

me nebFereflg Coffeehouse
s First Weber Group Realtors
s Force of Life Wellness

Pearl SponsoiTwo Events
Heal t h Pl
n Family
A Greater
Dan Team: R&lax Preferred

Sponsorship Levels
Sponsorships are great ways téstrgt‘ﬁfi g o
your marketing dollars!

Crystal SponsotOne Event

A Academy of Soungade SgoRsohree Events
A American TransmisgilpnpLRmpany
é Bank Of Oregon

DLM Financi al SHl i
A Gerlach Whol es a?%bgfﬁ)dpgcfioﬁrglzvems
A Gorman & Companly
A Oregon Mental Health Services

s Friends of the Oregon Library®

alRh State
Dent i

Madi s o nEfRerald SponsorSiklEventsa m &

Oregon Horse Association
s Oregon Juggling Club
Oregon Masonic Lodge

Oregon Mental Health Services
(Crystal Member)

Wisco Industries
Wisconsin Legislative Services

Sapphire SponscFive Events

Bank of Cross Pl ains

stry

A Hanson Electronic/US Cel

Diamond Sponsor
Summer Fest Event Presenter : !
A State Bank of
A Greater {Mandi

& Dan Team Re/Max Preferred
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2010 Annual Awards Dinner

Gretchen Arndt of The Horse First F@n2009 Chamber Board President Brett Davis presents the Cor
accepts the Community Improvemf@intimprovement Award to Architect Cortney Odorico, Deb Bossi

2009 Chamber Board President & Wisconsin
Assembly Rep (80th District) Brett Davis recog
outgoing Board Member Aaron Ingham (Trachtd

Award for New Construction. (Oregon Pool) and Oregon School Superintendent Brian Buslg

Pam Weber and Jane Bradt from Oregon Community Bank & Trust i Stephanie Dudzic (State B3
the Treasure Chest and other event fund raising features. i of Cross Plain®©regon)
contemplates the craps table|

Erika Weidler (Chamber Board Member

CoOwner, Firefly Coffeehouse),
Ray Antoniewicz {A Farms), Myra Mastos (Force of Life Well§ Chamber Treasurer Dave Mastos ([l Chamber Executive Director, Marec
and Oregon Public Library Director Susan Santnor with hu§ Financial Solutions) and Adam Nelfl Santostang gets the eve
Bill Santnor enjoy playing Blackjack. (DChai Thai Massage) looking on.

Thank you to all our Annual Dinner Sponsors:

(GQRMAN ‘kU.s.Ceuular & (T

RF/MM e y ‘a Bl'OllXNellle S A True Likeness G E
Outstanding Agents. ! . ¢ Photography 1174

Qutstanding RL.sult.s_. FOOD CENTER Gerlach Wholesale

Flooring

I z ) The Bank Of
A \ A BRANCH OF UNION BANK & TRUST COMPANY
W”f - : » NION B)




